
CONTENTS

1x Advertorial or Sponsored Post on TextilWirtschaft.de
1x Instagram Story (max. 8 sequences) including 2 Swipe-Up Links 
(1x linking of the Advertorial / Sponsored Post + 1x link of free choice)
1x Facebook or LinkedIn Post

14.400,-

SOCIAL MEDIA

PACKAGE I

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

INSTAGRAM STORY

8 Instagram sequences with three options
to choose from: 

a) Static images
b) Video
c) Static images and video

Delivery option a)
8 static images
Image format: 1080 x 1920 px 
resolution: 96 dpi
+
2 links for swipe-up: 1x linking of the Advertorial/ 
Sponsored Post + 1x linking of free choice
4 hashtags 

Delivery option b)
Video
Total length: 40 seconds (corresponds to 8 sequences)
Format: 1080 x 1920 px 
+
2 links for swipe-up: 1x linking of the Advertorial/ 
Sponsored Post + 1x linking of free choice
4 hashtags 

Delivery option c)
Image and Video: 8 sequences in total
Image format: 1080 x 1920 px 
Resolution: 96 dpi
Video length: per sequence 5 seconds length
Format: 1080 x 1920 px
+
2 links for swipe-up: 1x linking of the Advertorial/ 
Sponsored Post + 1x linking of free choice
4 hashtags

FACEBOOK / LINKEDIN POST

Facebook or LinkedIn Post:

Text:
max. 400 characters including spaces 
(corresponds to max. 5-6 lines)

4 hashtags

1 link

Name 1 company account 
(for a link in the text or in the image)

DEADLINES 
INSTAGRAM + 
FACEBOOK/LINKEDIN
The TW Marketing 
team must receive all 
material at least 2 
weeks prior to 
placement.

SPECIFICATIONS

ADVERTORIAL / 
SPONSORED POST

The Digital Advertorial consists of a prominently placed 
section on the homepage and a corresponding article 
page, whose design is based on the screen design of 
TextilWirtschaft.de.
In close coordination with you, an external editor writes 
a text which will be loosened up with pictures and 
graphics.

The Sponsored Post is placed in the news section on the
homepage in the style of an editorial report. The 
corresponding article detail page contains an image and 
content in compressed news character. 
The professional creation is done in cooperation with an 
external editor.
Input for editor:
Text, image, contact, linking



SOCIAL MEDIA

PACKAGE I

CONTENT RECOMMENDATIONS

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

RECOMMENDATIONS

ADVERTORIAL /
SPONSORED POST

The Digital Advertorial consists of a prominently placed 
section on the homepage and a corresponding article 
page, whose design is based on the screen design of 
TextilWirtschaft.de.
In close coordination with you, an external editor writes a 
text which will be loosened up with pictures and graphics.

Input for editor: texts, images, graphics, links, contact 
data, download PDFs etc.
All components of the digital advertorial are marked with 
"Anzeige“ (advertisement).

The Sponsored Post is placed in the news section on the
homepage in the style of an editorial report. The 
corresponding article detail page contains an image and 
content in compressed news character. On the first day, 
the Sponsored Post remains on the news stage, on the 
second day it passes through it.
Afterwards it remains in the archive of the website. On 
the third day, the Sponsored Post will also appear once in 
the Newsline TextilWirtschaft today. 
In close coordination with you, an external editor writes a 
text which will be loosened up with pictures and graphics.

Input for editor: texts, images, contact data, links.
All components of the digital advertorial are marked with 
"Anzeige“ (advertisement).

The Digital Advertorial and the Sponsored Post are each 
delivered on the desktop version, on the mobile website and in 
the smartphone apps.



SOCIAL MEDIA

PACKAGE I

CONTENT RECOMMENDATIONS

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

INSTAGRAM STORY

Visual design image and video:
- Choose the right format: 

1080 x 1920 px 
Ideally, even with a video, so that the 
image is easy to see: 
portrait 1080 x 1920 px

- Important: Leave free space to the top 
and bottom edges (see example on the 
right) so that no important content is 
obscured by the message feature or logo. 
Make sure typography and color choices 
are coordinated and easy to read.

- The company logo should be 
incorporated prominently on each 
sequence. 

- Choose aesthetically pleasing and 
emotive imagery. 

Storytelling
- If possible, the individual sequences 

should be coordinated or built on each 
other in terms of content. 

- Trigger interactions of the followers by:
- Including sentences or questions 

on the sequences.
- choosing well-known or 

company-related hashtags. 
- at best, stating your own 

company account so that it can 
be linked in the text or on the 
image.

Distance to the top and 
bottom edge: 
2 cm 

RECOMMENDATIONS



SOCIAL MEDIA

PACKAGE I

CONTENT RECOMMENDATIONS

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

FACEBOOK / 
LINKEDIN POST

Text/Storytelling:
- The caption should be less pure facts 

and more storytelling. 
- Use the post to address current topics 

or projects. 
- Create an incentive to read by keeping 

the content short and concise.
- At best, choose 4 hashtags that are 

already well known or company-related 
and include them in the text.

- Choose a link that provides followers 
with even more information or real 
added value. 

- Include your own company account to 
link to in the text or image.

Visual design image: 
- Choose correct format: 1200 x 627 px
- Choose aesthetically pleasing and 

emotional image motifs that show, for 
example, a project or the current 
collection. 

- The company logo should be placed 
well visible on the image. 

RECOMMENDATIONS



FACEBOOK / LINKEDIN POST

Facebook or LinkedIn Post:

Text:
max. 400 characters including spaces 
(corresponds to max. 5-6 lines)

4 hashtags

1 link

Name 1 company account 
(for a link in the text or in the image)

INSTAGRAM STORY

8 Instagram sequences with three options
to choose from: 

a) Static images
b) Video
c) Static images and video

Delivery option a)
8 static images
Image format: 1080 x 1920 px 
resolution: 96 dpi
+
2 links for swipe-up free of choice
4 hashtags 

Delivery option b)
Video
Total length: 40 seconds (corresponds to 8 sequences)
Format: 1080 x 1920 px 
+
2 links for swipe-up free of choice
4 hashtags 

Delivery option c)
Image and Video: 8 sequences in total
Image format: 1080 x 1920 px 
Resolution: 96 dpi
Video length: per sequence 5 seconds length
Format: 1080 x 1920 px
+
2 links for swipe-up free of choice
4 hashtags

SOCIAL MEDIA

PACKAGE II

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

DEADLINES  INSTAGRAM+ 
FACEBOOK/LINKEDIN
The TW Marketing team must receive 
all material at least 2 weeks prior to 
placement.

CONTENTS

1x Instagram Story (max. 8 sequences) including 2 Swipe-Up Links of free choice
1x Facebook or LinkedIn Post

6.600,-

SPECIFICATIONS



SOCIAL MEDIA

PACKAGE II

CONTENT RECOMMENDATIONS

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

INSTAGRAM STORY

Visual design image and video:
- Choose the right format: 

1080 x 1920 px 
Ideally, even with a video, so that the 
image is easy to see: 
portrait 1080 x 1920 px

- Important: Leave free space to the top 
and bottom edges (see example on the 
right) so that no important content is 
obscured by the message feature or logo. 
Make sure typography and color choices 
are coordinated and easy to read.

- The company logo should be 
incorporated prominently on each 
sequence. 

- Choose aesthetically pleasing and 
emotive imagery. 

Storytelling
- If possible, the individual sequences 

should be coordinated or built on each 
other in terms of content. 

- Trigger interactions of the followers by:
- Including sentences or questions 

on the sequences.
- choosing well-known or 

company-related hashtags. 
- at best, stating your own 

company account so that it can 
be linked in the text or on the 
image.

Distance to the top and 
bottom edge: 
2 cm 

RECOMMENDATIONS



SOCIAL MEDIA

PACKAGE II

CONTENT RECOMMENDATIONS

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

FACEBOOK / 
LINKEDIN POST

Text/Storytelling:
- The caption should be less pure facts 

and more storytelling. 
- Use the post to address current topics 

or projects. 
- Create an incentive to read by keeping 

the content short and concise.
- At best, choose 4 hashtags that are 

already well known or company-related 
and include them in the text.

- Choose a link that provides followers 
with even more information or real 
added value. 

- Include your own company account to 
link to in the text or image.

Visual design image: 
- Choose correct format: 1200 x 627 px
- Choose aesthetically pleasing and 

emotional image motifs that show, for 
example, a project or the current 
collection. 

- The company logo should be placed 
well visible on the image. 

RECOMMENDATIONS



SOCIAL MEDIA

PACKAGE III

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

INSTAGRAM REEL

30 second reel: 

Video:
Format: 1080 x 1920 px (9:16)
Video length: 30 seconds total
Resolution: at least 96 dpi

Title: 
Short version (visible): 25 characters (incl. spaces), 
long version: max. 70 characters (incl. spaces, excl. 
hashtags)

1 link in title for swipe-up

10 hashtags

OPTIONAL: Text in reel: 
Up to 3 text modules (every 10 sec): 
25 characters incl. spaces

FACEBOOK / LINKEDIN POST

Facebook or LinkedIn Post:

Text:
max. 400 characters including spaces 
(corresponds to max. 5-6 lines)

4 hashtags

1 link

Name 1 company account (for a link in 
the text or in the image)

DEADLINES INSTAGRAM + FACEBOOK/LINKEDIN
TW Marketing must receive all material at least 2 weeks 

prior to placement.

SPECIFICATIONS

CONTENTS

1x Instagram Reel (max. 30 seconds length) including text and linking
1x Facebook or LinkedIn post including text and linking

9.500,-



SOCIAL MEDIA

PACKAGE III

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

INSTAGRAM REEL

Visual design image and video: 
- Choose the right format: 

1080 x 1920 px (9:16)
and the right resolution:
at least 96 dpi.

- Make sure you leave enough space to the 
top and bottom margins for your optional 
text in the video: at least 2 cm.
Also, use legible typography and color 
choices.

- The company logo should be 
incorporated prominently on each video 
sequence. 

Storytelling:
- The video should include the following 

features to attract attention from 
followers: 

- Inspiration
- Trends 
- Entertainment
- Creativity in the creation 
- Add music or a voice-over to the 

video
- Trigger follower interactions by: 

- choosing familiar or company-
related hashtags

- At best, include your own 
company account so it can be 
linked in the text of the reel.

RECOMMENDATIONS
CONTENT RECOMMENDATIONS



SOCIAL MEDIA

PACKAGE III

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

EXAMPLES

Collections

Trend topics

Emotions

INSTAGRAM / FACEBOOK / 
LINKEDIN POST

Text/Storytelling:
- The caption should be less pure facts 

and more storytelling. 
- Use the post to address current topics 

or projects. 
- Create an incentive to read by keeping 

the content short and concise.
- At best, choose hashtags that are 

already well known or company-related 
and include them in the text.

- Choose linking that gives followers 
even more information or real added 
value. 

- Include your own company account to 
link to in the text or image.

Visual design image: 
- Choose correct format for respective 

platform: 
Instagram: 1080 x 1080 px
Facebook/ LinkedIn: 1200 x 627 px.

- Choose aesthetically pleasing and 
emotional image motifs that show, for 
example, a project or the current 
collection. 

- The company logo should be placed 
clearly visible on the image. 

RECOMMENDATIONS
CONTENT RECOMMENDATIONS



SOCIAL MEDIA

PACKAGE IV

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

INSTAGRAM POST

Instagram Post:

Image:
Format: 1080 x 1080 px 
Resolution: at least 96 dpi

Text: up to 2,200 characters incl. spaces 
(incl. hashtags) 

10 hashtags 

1 link within the text

FACEBOOK / LINKEDIN POST

Facebook or LinkedIn Post:

Image: 
Format: 1200 x 627 px 
Resolution: at least 96 dpi

Text:
max. 400 characters including spaces 
(corresponds to max. 5-6 lines)

4 hashtags

1 link

Name 1 company account (for a link 
in the text or in the image)

DEADLINES INSTAGRAM + FACEBOOK/LINKEDIN
TW Marketing must receive all material at least 2 weeks 

prior to placement.

CONTENTS

1x Instagram post including text and linking
1x Facebook or LinkedIn post including text and linking

8.500,-

SPECIFICATIONS



SOCIAL MEDIA

PACKAGE IV

SALES 
Franziska Welp

Welp@TextilWirtschaft.de
+49 69 7595 1708

MARKETING
Lisa Hilbig
Hilbig@TextilWirtschaft.de
+49 69 7595 1736

CONTACT

EXAMPLES

Collections

Trend topics

Emotions

INSTAGRAM / FACEBOOK / 
LINKEDIN POST

Text/Storytelling:
- The caption should be less pure facts 

and more storytelling. 
- Use the post to address current topics 

or projects. 
- Create an incentive to read by keeping 

the content short and concise.
- At best, choose hashtags that are 

already well known or company-related 
and include them in the text.

- Choose linking that gives followers 
even more information or real added 
value. 

- Include your own company account to 
link to in the text or image.

Visual design image: 
- Choose correct format for respective 

platform: 
Instagram: 1080 x 1080 px
Facebook/ LinkedIn: 1200 x 627 px.

- Choose aesthetically pleasing and 
emotional image motifs that show, for 
example, a project or the current 
collection. 

- The company logo should be placed 
clearly visible on the image. 

RECOMMENDATIONS
CONTENT RECOMMENDATIONS


